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.p.*4 STEP LAUNCH FORMULA

FIND YOUR BIG IDEA
e The flrst step of your entrepreneurlal AL
*_journey will bediscavering your. BIG
~ .- IDEA‘using the "Big Idea Blugprint” ;= -

A -T-T-
BUILD YOUR WEBSITE

Once you've found your BIG IDEA its
times to build your website and prep for
launch! Wix.com will become your best
friend!

.
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'-" Once you 've de5|gned your ‘hew w‘ebsrce_ __ S >4 ¥
- ’usmg Wix.com its time to run some: . F sy P mﬁ T

trafflc 'and test your ideal

FAIL FORWARD

After you complete your first test, we'll
use that feedback to guide us towards
SUCCess.
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CREATING i

5

YOURWEBSITE -~ WiXcom

STEPS T0 CBEATING YOUR WIX SITEI

- 'S

L1
‘
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ﬂ“ A ) PICK A DOMAIN NAME

- BN Thmk about o short, co’rchy, to'the point” domcln

By b o name ’rhon‘ sl'.lms s.fip what y you doI e
_ : I% L SR P

2.) CREATE A WIX
ACCOUNT

Head over to Wix.com (one of the largest and
most robust website builders online) and get
your new website flowing!

.
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3.JCHOSE. YOUR !S-E;S_I'N G-

d 23 Choose from one of Wlxs professnonc:i ’rempkufes or, -

Bwld your own de5|gn from scra’rch' NPT s

f ™ % - - g
. " 4

4.) UNDERSTAND
YOUR COMPETITION

How does your website and product stand out from
the competition? Why should buyers use your
product? Be sure to highlight this one your landing

page!

il NS ) CAPTURE YQUR LEADS'

Dén t IeT vLsﬁrors get away from your website
wr’rheu’r cap’rurmg leads! Use Wix's lead capture

copoblll’rles to bwld a list of” potential cus*oméfs
__ cmol follqw up! ‘

o

RESOURCE LINKS:

WEBSITE BUILDER: https://www.wix.com/
LOGO MAKER: https://www.wix.com/logobrand /wix-logo-maker

WIX SUCCESS STORIES: https://www.wix.com/features/wix-seo/user-success-stories

WiX com
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DRIVE TRAFFIC . . 5 -
“HOW TO RUN TEST TRAFEIC-TO YOUR OFFER! _ - ; : - [*

Ty

#

AD CREATlVE e
The flrs’r ‘step 16 fandlng your 'FII’ST custormer’ is ’ro cop’rur@
your pro;pecfs attention on wild m’rerwebz' What image
could capture attention AND:demonstrate the benefit of-
. <.your product orservice? Find something fHoT_sfandé out=
T e dee grabs eyé balls! - RMPEEL R :

TARGETING

Perhaps the most important part of advertising is knowing
who to target! Who's your dream customer? How old are
they? What do they like? Where do they live? Narrow down
these items until you've compiled an avatar of your perfect
customer.

BUDGET R ]
Ho.w much £, you spend'? The greof “question of oll
morkefers mgh-ﬂnores' As a general rule of ’rhumb you__,
- need to be willing to spend ot least as much as yeur :
-product is worth - if you can break-even, you AR~ - |
‘eventually fest your Wdy into profit! Remember, it takes
money to- moke money, don't be ofrorld to invest in your s

dr'eams Sl g o ; ; SN T

* . g # - -

TESTING

If at first you don't convert, test, test and test again!

Marketing is all about testing, tweaking and gauging

feedback. If your first ad doesn't convert, don't panic,
simply re-adjust and try again. There's a big ocean of
customers out there, just keep swimming!

N
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- LET FAILURE BECOME YOUR FRIEND!

“If you're not prepared to be wrong, you'll never come
up with anything original.”

- Ken Robinson




